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O NPAKTUKE PEMYNUPOBAHUS U PEANTU3ALIUU MACHOCTU B HEMELIKUX 3EMNAX

B cTathe aHamM3MpyeTCs OMBIT MPABOBOTO PEryIMPOBAaHHS KIIOYEBOIO MPHHIMIA OPTraHHU3alUH
MECTHOTO CaMOYTIPaBJIE€HHs — INTACHOCTU B HOPMATHBHO-IIPaBOBBIX akTax I'epmanuu. Mccnenoanue
HEMELKOr'0 OIIbITa II0Ka3aJl0, YTO HaJIW4YHe NIPaBOBON OCHOBBI JUI INIACHOCTU MO3BOJIIET rpaXkJaHaM
Y4JacTBOBaTh B IPHHATUY PEUICHHH MyHUIUIATGHBIX OPraHOB, a TaKKe HEIIOCPEACTBEHHO BHOCHUTH
COOCTBEHHBIE TIPEIOKEHHUS 110 YITYJIISHUIO Pa3INYHBIX chep MECTHOH KI3HU.
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ABOUT THE PRACTICE OF REGULATION AND IMPLEMENTATION OF PUBLICITY
IN THE GERMAN STATES

The article examines the experience of legal regulation of the key principle of organizing the local authorities — publicity
in the legal acts of Germany. Research of the German experience has shown that existence of a legal basis for publicity
enables the citizens to participate in decisions making of the municipal bodies, as well as directly make their own
proposals for improving various spheres of their local life.
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