YK 339.138:631.1:001.8(470.343)

E. A. TaHbI2UHa

Maputickuti 2ocydapcmeeHHbiti yHusepcumem, 2. Mowkap-Ona

METOANYECKME ACMEKTbI ATPOMAPKETUHIOBbIX UCCNEAOBAHUMA
PEM'MOHAJIbHOIO PbIHKA

B crathe paccmorpena meronuka GpopMupoBaHUS dGPEKTHBHONH MapKeTHHTOBOH CTpaTEerHH Ul CyOBEKTOB
Msico-MostouHoro noakomiutekca AITK Pecry6nuku Mapwuii D:1, HaripaBiieHHast Ha CO34aHNe CTa0MIBHOM CHCTEMBI
(YHKIIMOHHPOBAHMS, C LENBI0 OINEPaTHBHOTO OOECICUeHMs] HACEJCHUS PECIyOJIMKH KauyeCTBEHHBIM MOJIOKOM,
MSICOM, MSACHBIMH M MOJIOUHBIMU IIPOJYKTaMU PETHOHAIBHOTO IIPOU3BOJCTBA.

IIpoBeneHHoe Hccaen0BaHUE MPEANPUATHH OTPACId U TOBAPHBIX PBIHKOB, €0 PE3YyIbTAThl U PEKOMEHIALUU
NIPEJICTABIIAIOT UHTEPEC Ul PETUOHANBHBIX IPEANPUATHHA MACO-MOJIOYHOHN IPOMBIIIIEHHOCTH.

The article considers the methodology of an effective marketing strategy formation for the subjects of meat
and dairy subcomplexes of the agrarian-industrial complex of the Republic of Mari El, aiming at the creation
of a stable functioning system with the view in prompt supplying with high-quality milk, meat, meat and diary
products of regional producers.

The study of the enterprises and commodity markets, its results and recommendations are of interest
for regional enterprises of meat and dairy industry.
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