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NOTCHIHAJIOM TEPPUTOPHUU, TEPPUTOPHUATIBHBIM MECTOPACIIOIIOKECHUEM X03ﬂﬁCTBa, pecypcamMu npea-
NpUATHA U KaUCCTBOM BBIHyCKaeMOﬁ NpeaAnpUATHEM IIPOAYKIINU.

The article proves that the market potential of an enterprise depends on such factors as bioclimatic po-
tential of a country, geographic location of the territory, resources of an enterprise and output quality.



