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OT PABYJIUCTUKMU K YEPHOMY MUAPY, UNK POXOAETCSA NN B CNIOPE UCTUHA
FrROM RABULISTICS TO BLACK PR, OR IS TRUTH BORN OF ARGUMENTS?

B cratbe PaCKpBIBACTCA, KaK B YCJIOBUAX HBIHCIIHHUX IIPOBOAUMBIX HSﬁHpaTeJ’IbHHX KaMTaHW#H TOCTOSHHO
HapacTaeT U3OLIPEHHOEe MAHUIYIMPOBAHUE CO3HAHMEM IIMPOKHUX Macc u3bupareneii. B 3THX ycnoBHAX akTHB-
HO MCHOJB3YIOTCSA paOyIMCTHKA, YepHAs PUTOPHMKA W YEPHBIH MHAp, Yepe3 KOTOpble «BCEMU MpPaBIaMU U He-
IpaBJaMu» MPOHCXOIUT d(QHEKTHBHOE «BXKUBICHHE» B OOIIECTBEHHOE CO3HAHHE ONpPENEICHHBIX IMpeICcTaBIIe-
HI/II7I, HYXHBIX IOJIUTHYCCKUM MaHUITYJIATOPAM.

The article reveals how during the present election campaigns an intricate manipulation by voters’ con-
sciousness is increasing. Under these conditions, rabulistics, black rhetoric and black PR are widely used, due
to which, by hook or by crook, certain ideas favourable for political manipulators are effectively “implanted”
into public consciousness.



