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TYPU3M KAK YCKONb3AHME OT BbITUSA
TOURISM AS AN ESCAPE FROM BEING

B cratbe TYPU3M pacCMaTPUBACTCA KaK KaQ4YE€CTBECHHOC MIPOABIICHUEC HCyKOpeHéHHOCTH U HOMajJau3Ma 4eJjio-
BC€Ka B 3IMO0XY MNOCTMOJEpHA. B ocHoBe TypusMa JECKUT CTPEMIICHUC l'IOTpeﬁJ'[S{TL BIICYATIICHUA, yGG)KaTB
oT OGBIZleHHOCTI/I, JKaxXxJaa HOBHU3HBI. B ):leﬁCTBI/ITeJ'ILHOCTI/I TYpPU3M HEPEIAKO OrpaHUYUBACTCSA HOTpe6J’IeHI/IeM
CUMYIJIIKPOB, 3HAKOB, UMUTHUPYIOIINUX HCTOPUYECKYIO U KYJIBbTYPHYIO PE€AJIbHOCTb.

In this paper, tourism is considered as a qualitative manifestation of man’s rootlessness and nomadism in
the postmodern era. At the core lies the desire to consume experiences, escape from everyday life and the thirst
for novelty. In fact, tourism is often limited to the consumption of simulacra, signs that simulate historical and
cultural reality.
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